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In the ever-evolving landscape of TV advertising, capturing
and holding the viewer's attention is more crucial than ever.
With distractions at an all-time high, advertisers must
leverage every tool at their disposal to ensure their messages
resonate. Among these tools, the voiceover stands out as a
powerful element that can significantly enhance the
effectiveness of an ad.

Recent research, including a study conducted by cognitive
scientist Dr. Ali Goode and Professor Polly Dalton, both
highlighted the importance of attention in advertising. Their
research delved into how both visual and auditory signals
play a role in gaining and maintaining viewer attention. The
findings underscore the pivotal role that voiceover plays in
TV advertising, particularly in a world where distractions are
commonplace. The evidence concretely shows that
voiceovers contribute to some of the most critical aspects of
advertising effectiveness.

4 .L! Raffaele Vitolo
ﬁ Senior Business Data Analyst
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EFnhanced Recall ana
Brand Recognition

One of the standout findings from Dr. Goode's research is that
when viewers are distracted, they are significantly more likely to
remember what they heard rather than what they saw. This is @
crucial insight for advertisers. A well-crafted voiceover can serve
as an anchor for the viewer's memory, ensuring that even if their
eyes are elsewhere, the brand message still gets through. The
auditory cues provided by a voiceover help in reinforcing brand
recognition, making it easier for viewers to recall the brand even
after the ad has ended.
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When distracted, people were significantly
(+20%) more likely to remember what they
heard than what they saw

Compared to full attention how much
attention is left across all distractions
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Auditory attention is important for processing ads when there are multiple

I attention sources. When doing a second task, auditory content does the

following: I
e Communicatees in its own right I
* Mediates Visual attention I

L ® Fills in the gaps when there is no visual attention
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INncreased
Emotional
Engagement
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VOICEOVER AND EMOTION

Voiceovers play a pivotal role in enhancing emotional
engagement within TV advertising. The human voice, with its
unique ability to convey tone, emotion, and nuance, evokes
feelings that visuals alone offen can’t achieve. Whether it's the
comforting tone of a familiar voice or the excitement
conveyed through lively narration, voiceovers are instrumental
in creating an emotional connection with the audience. This
connection is crucial in building a lasting relationship between
the brand and the consumer, ultimately leading to higher
brand loyalty and advocacy.

The voiceover ad’'s ability to engage viewers emotionally
proved to be a critical factor in this success. The human voice
added a layer of emotional depth that resonated with the
audience, encouraging them to act and explore the brand
further. This study underscores the power of voiceovers in not
just capturing attention but also in converting that attention
into meaningful engagement and interaction with the brand.

By strategically using voiceovers, Allbirds was able to create a
more compelling narrative that not only captured the
audience's attention but also forged a stronger emotional
bond, ultimately leading to better performance in their
advertising efforts.
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Higher Response Rates

One of the undeniable benefits of incorporating voiceovers in
TV advertising is their ability to significantly boost response
rates. The persuasive power of a well-crafted voiceover lies in
its ability to guide the viewer through the ad, highlighting key
messages and calls to action in a way that purely visual
elements cannot. When ads combine both visual and auditory
elements, they not only capture attention more effectively but
also retain it, leading to higher response rates.

This was clearly demonstrated in a recent case study involving
Allbirds shoes. We analysed the performance of two Allbirds
ads—one featuring a voiceover and one without—over the
same period from May to July. Interestingly, despite the ad
without a voiceover receiving a larger share of the budget,
the ad with the voiceover significantly outperformed its
counterpart in terms of driving web visits.
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The voiceover played a crucial role in this success by
emphasising the ad’s key points and encouraging viewers to
act. It guided the audience smoothly through the narrative,
ensuring that the message was not only heard but also
remembered and acted upon. This case study highlights the
critical role that voiceovers can play in enhancing the
effectiveness of advertising campaigns, leading to higher
response rates and ultimately better ROI for the brand.
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Persuasive Power of VVoiceover

The persuasive power of voiceovers is another benefit that can't be
overlooked. When ads use both visual and auditory elements, they perform
better in terms of capturing and retaining attention. A voiceover can guide
the viewer through the ad, emphasising key points and calls to action,
which can lead to higher response rates. Whether it's prompting viewers to
visit a website, make a purchase, or simply remember the brand, a strong
voiceover can significantly enhance the effectiveness of these messages.

Ads that conveyed information in both a
visual and auditory way performed better
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Voiceovers are also instrumental
in ensuring message clarity and
persuasion. In the crowded and
often chaotfic media environment,
a clear and compelling voiceover
can cut through the noise,
delivering the brand’s message in
a straightforward and persuasive
manner. This clarity is particularly
important in ads where the visual
content might be complex or
where the narrative is crucial to
the brand’s message. A voiceover
ensures that the message is not
lost, even if the viewer is only
partially paying attention to the
screen.
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The Role of Voice in Storytelling

Voiceovers add depth to the storytelling aspect of an ad. They
provide context, set the tone, and help to weave together the
visual elements into a coherent narrative. In cases where viewers
may be distracted, the voiceover ensures that the storyline is still
communicated effectively. This multisensory approach, where
viewers use both their sight and hearing to process the ad, results
in a more immersive and memorable experience.

The benefits of using voiceovers in TV advertising are clear
without question. From enhancing brand recall and emotional
engagement to driving higher response rates and ensuring
message clarity, voiceovers are an indispensable tool in the
advertiser's arsenal. As the research shows, in a world full of
distractions, a voiceover can be the difference between an ad
that gets noticed and one that gets forgotten. By harnessing the
power of voice, advertisers can create more effective,
memorable, and impactful campaigns.

Don LaFontaine
recorded voiceovers for
over 5,000 film trailers
and 350,000 TV
commercials and was
proclaimed ‘The King of
Voiceovers’'.

- Giving our clients an Unfair Competitive Advantage since 1995 - Copyright © 2024 All Response Media

14



Delivering your Unfair Competitive Advantage
Producing better business outcomes for the world's best brands

3RD LARGEST UK TOP 15 UK MEDIA LONDON, LEEDS &
25+ MARKETS '
( + ) ( 120+ CLIENTS ) Gso+ SPECIALISTS) C) AVTIME TV BUYED QGENCY ) AMSTERDAM OFFICES

Fully integrated into your teams to deploy full-funnel media

Powered by proprietary technology, econometric models aid media leaders to
develop the strategy and measure the impact on both immediate response
channels, and longer-term brand metrics.
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Delivering the Unfair Competitive Advantage through proprietary technology

@® Proprietary ‘ Bespoke ==" Cross-team Q Fully
Analytics Audience Collaboration Integrated
Stack Insight

In-house data scientists, econometricians and developers model and analyse first-,
second- and third-party datasets. We are structured to engineer industry-leading
campaign measurement and optimisation that will make your ad spend go the extra mile.

iy Campaign @ Audience & Cross-Media
l analysis behavioural insight Data Hub
ARMalytics© WRP Live® Global Dashboards
TV CAMPAIGN SPOT ATTRIBUTION RESPONSE INTELLIGENCE UNPACK A SINGLE SOURCE OF TRUTH

Granular TV response Granulay audience . Data lakes, warehousing and
analysis by the minute. responsiveness analysis visualisation reveal your hidden
opportunities.
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Following the data to grow your business and your
brand across international markets

Experienced in growing scale-ups, category leaders and international players in the
most highly contested of markets.
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"From the moment they came into pitch for our business, we
support your global markets, locally.

knew we were onto a winner with ARM.

Their assured pitch, their confident proposal and their
willingness to challenge our brief made them the obvious
choice. And we were proved right — they are a savvy bunch of
media buyers, who genuinely care about our brand and
already feel like an extension of the team.

| have no hesitation in recommending ARM, and very much
look forward to a long and fruitful working relationship with

’.c. them."
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i All Response Media have been strategic and thoughtful,
» . .
» acting as true partners in our endeavours across markets.
L
.
4 .. Since the start of our working relationship in 2015, ARM have
. ® 3 continued to evolve with our needs. They have been very

supportive of an integrated approach, working with external
partners, PR, social and content teams to ensure the best use
of our resources to extend our reach."
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Need a media audit?

Get In touch with our
team today

Find out how we can help you outsmart
rather than outspend your competition.
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